
2018/2019 Advertising Opportunities
Farm Equipment Manufacturers Association

Contact Editor Kristi Ruggles at Ads@FarmEquip.org, or (314) 878-2304.

For nearly 70 years, the Farm Equipment Manufacturers Association has been the 
voice of manufacturers of specialized farm equipment. Its 700 member companies 
rely on the Association to serve as their advocate and valued resource on issues 
that affect their operations. We deliver through a portfolio of print publications 
and their online companions.
Advertisers in Association publications reach roughly 2,000 decision makers at 
every stage of the farm equipment supply chain. Because they are part of this in-
dustry publication, advertisers have an outstanding opportunity to be perceived by 
members as a potential partner.
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2~NAFTA Negotiations Begin, Trump Not Optimistic

2~Deere Announces Third Quarter Results

3~Dealers Feel Better About Inventories, 
    Manufacturers Bring Different Perspective

3~WEDA Elects New President

3~Cyberattack Costs One Company $200 Million

4~Schumacher Company Expands Capacity

4~Canadian Dealers Release Q2 Numbers

4~Danuser Machine Begins Phase 2 of Expansion

4~Dealer News

5~N.D. Puts Hold on Dealer Law

5~ASABE Initiates a Standard, Revises Another

5~August Brings Centuries of Membership—and Newcomers!

5~In Memoriam: Donald Fenton

6~Meet the Speakers: Damian Mason, Bob Wilson,
     Jacob Handsaker

6~Official Notice: Annual Meeting, Election of Directors

6~Spouses/Guests at Convention Will Stroll 
            Trendy Rice Village, See World-Class Exhibits

7~Schedule Highlights: Marketing & Distribution Convention

7~Explore Houston’s Petroleum, Space Industries

8~Convention Registration Form

Convention 101: Tips for Getting Ready for Houston
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Our annual Marketing & Distribution Convention has layers.  

There’s the obvious layer: the speakers, tours, and networking 
events listed on our schedule.

And, there’s the less obvious: the meetings you set up inde-
pendently, committee meetings specific to an industry group—
the ones you want to attend but don’t know if it’s open to you—
and the thing that your spouse wants to go to, but, can she or he?

We get those questions every year—from long-time attend-
ees and rookies alike. We want to tend to a few here, but more 
importantly, we want to encourage you to ask. Seriously, we’re 
waiting for questions. We love questions.

The fall convention is unique in that it is two conventions 
held at the same time. There is overlap in the schedules between 
our Association meeting and the gathering of folks from the 
Equipment Marketing & Distribution Association (EMDA). 
That overlap is designed to offer opportunities for manufacturers 
to meet wholesalers and independent reps, and for the profes-
sionals on the distribution side to find new product lines. It is 
that purpose upon which the meeting is founded.

We strive to make it clear when a session is specific to this 
Association and when it is a joint session with EMDA. It’s a 
friendly gathering, so when it’s not clear, simply ask.

(Important note here, every registrant and every registered 
spouse or guest gets a name badge. Consider it your ticket to just 
about everything. If, for example, you want to go to the tillage 
council meeting but don’t know that industry group, the name 
badge is all you need. Or, if your spouse wants to sit in on a ses-
sion, the name badge serves as admission.)

We encourage every registrant to proactively reach out to 
distributors you’d like to meet while in Houston. Start with reg-
istration lists and identify our marketing members (FarmEquip.
org/whoscoming) and EMDA’s attendees (EMDA.net). But, don’t 
stop there. If there’s a distributor you’ve wanted to meet, reach 
out directly to see if they’ll be there. Schedules fill quickly.

Check out pages 6 and 7 of this issue to learn a bit more 
about Damian Mason, Bob Wilson, and Jacob Handsaker, as well 
as what’s in store for executive tours and activities for spouses 
and guests. You can learn more about sessions featuring Col. 
Mike Mullane and Trent Johnson in the August 9 issue of 
Shortliner at FarmEquip.org/archive.

Finally, mark your calendars for an important deadline. If 
you register by September 11, you save $100.

To circle back to our earlier point, we’re available—and 
eager—to answer questions. Call us at (314) 878-2304. Feel free 
to research (and register!) at Meeting.FarmEquip.org. S
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About Our Publications
Ag Innovator magazine
This quarterly magazine shines a spotlight on member companies, explores issues 
in agriculture, manufacturing, and plant management, and shares business advice 
customized for shortline manufacturers. Members also receive a digital edition of 
Ag Innovator.

Membership Directory
The Association’s membership directory is a prized benefit of membership. This 
comprehensive list of companies, executives, and their products—both print and 
digital—serves as a powerful tool in business development.
It is consistently on the desks of members, and its well-worn corners are a testa-
ment to how frequently it is used. The directory went on hiatus in 2017 and is 
scheduled for publication in early 2018.

Shortliner newsletter
This 20-times-a-year, eight-page newsletter offers snapshots of news relevant to 
members: legislation, regulations, court decisions, corporate mergers, and 
announcements from member companies. Our members rank Shortliner among 
their most valued member benefits.
The newsletter typically publishes during the first and third weeks of each month.   
Variations to the schedule are in response to breaking news, the release of a maga-
zine, or one of the Association’s annual meetings.
The Shortliner is distributed electronically and by mail; advertisers are featured in 
both.

Website Advertising

The Association has extremely limited space on its web site for advertisers but 
welcomes inquiries. The best opportunity for on-screen advertising is in the 
digital version of Shortliner. 



Full Page: 8.5’ by 11’
Live ad area: 8’ by 10.5’

$1,000

Half-page: 8.5’ by 5.5’
Live ad area: 8’ by 5’
$500

Frequency Discount
Companies who place ads in three of four magazines 
or 15 of 20 newsletters in 12 month save 10 percent.
Non-Member Rates
Rates listed in this media kit apply to member 
companies. A 25 percent fee is assessed for non- 
member companies.
Agencies
The Association does not offer discounts to advertis-
ing agencies.

Answers to Frequently Asked Questions

The Association accepts only press-ready ad files 
with fonts embedded. We prefer to receive the 
files as PDFs. We do not accept files created in 
Publisher or images copied from web sites.
Images with color must be CMYK with 300 ppi 
resolution or higher. 
Always keep live matter at least a quarter of an 
inch away from trim.
Edges of bleeds must pull an eighth of an inch 
past trim size.

Dimensions, Rates, and Specifications

Ag Innovator magazine

Three-column horizontal
Live ad area: 7.25’ by 3’

$400

Quarter-page:
3.75’ by 4.75’

Live area:
3.5’ by 4.5’

$300

Two-column
horizontal

Live area: 4.75’ by 3’
$250

Medium
Vertical

Live 
area:
2.35’
by 5’

$250

Shortliner newsletter

Full Page Section 
Divider: 8.5’ by 11’

$2,000

No bleeds

Live ad area:
8’ by 10.5’

Logo w/listing
$100

Roughly 2’ by 1’

Membership Directory
The next 

Membership 
Directory  is 

scheduled for 
production in 

fall 2019.

Ads in Shortliner cannot 
bleed. Trim size is 8.5’ by 11’.
Ads are due five days before 
publication. Call (314) 878-
2304 for schedule details.

Publication trim size is 8.5’ by 11’. Deadlines are:
Issue	 Reservation	 Materials Due
Summer/August	 June 30	 July 10
Fall/November	 September 28	 October 10
Winter/January	 November 30	 December 10
Spring/April	 February 28	 March 13

Advertising Specifications

Looking for other marketing opportunities? 
Sponsor a coffee break or speaker at an 
annual meeting. Call (314) 878-2304.

Eighth-page ($150)
3.75’ by 2.5’
Live area:

3.5’ by 2.25’


